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Sector: Government agency 

  

Limitations of a corporate 

Communications team 

  

How does a librarian ensure the 

objectivity of a current awareness 

(news clipping) service?  Surely all 

such services are biased by the 

abilities or intentions of the person 

who selects the news? 

  

Summary: The Internal 

Communications team in a public sector 

agency distributes news clippings for 

the Senior Management Team and 

other staff every morning.  Articles are 

manually selected by a senior member 

of the Communications team, but the 

Information Manager at that same 

agency has noticed that there is a bias 

in articles selected, and also in the 

distribution.  She is concerned that this 

is tantamount to censorship. 

  

NOTE: This Case Study is fictitious.  It is informed 
by experience in the information world, but it does 
not claim to represent a scenario of actual events or 
relate to individual people or organisations.. 

 

Case Study: Every day a member of 

the Internal Communications team 

manually trawls through a selection of 

key newspapers, noting references to 

the agency and to business issues as 

they affect the agency.  Topical articles 

are selected and photocopied for 

distribution to the Senior Management 

Team (SMT – the key decision-makers 

at this organisation) and to a small 

number of department heads and 
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others.  Rank-and-file staff generally do 

not receive this current awareness 

service. 

  

The Information Manager, however, 

has noticed that some news stories 

appear to be censored by the Internal 

Communications team.  She does not 

know whether this is intentional – it 

may simply be a result of the selection 

criteria used by the member of the 

Communications team.  The 

Information Manager recommends that 

a thorough review of the current 

awareness service is carried out, and 

suggests introducing enterprise-wide 

proprietary electronic news services 

from which the staff can select their 

own news.  (Full end-user training 

would be given.) 
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This Case relates to the following sections of CILIP’s Ethical Principles and 

Code of Professional Practice: 

  Primary Secondary 

Principles 7 - 12 4 

Code B3 A3 – B1 – B2 – B7 – B8 – 

B10 – C2 – C3 – E2 
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